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Headline
MediaTitle
Date
Section
Page No
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Frequency

Ahmad Hamzah : Melaka is most suitable place for aquaculture investment
China Press {Melaka)

03 Jun 2020 Color Full Color
News Circulation 6,073

C2 Readership 18,219
Chinese ArticleSize 462 cm?
N/A AdValue RM 6,188
Daily PR Value RM 18,564
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Jualan durian jatuh ketika PKP walaupun kini musimnya, bagaimana untuk
mendapatkan raja buah tersebut?

Dengan taburan hujan yang tinggi di Malaysia dan petani mengalami
kekurangan bantuan tenaga kerja akibat Perintah Kawalan Pergerakan
(PKP) yang dilaksanakan, dijangkakan musim durian ini akan mengalami
hasil yang lebih rendah berbanding musim biasa iaitu di bawah 300,000
tan metrik, menurut Lembaga Pemasaran Pertanian Persekutuan (FAMA).

Hal ini, ditambah dengan sekatan bagi akliviti menikmati makanan di gerai
tepi jalan demi membendung penularan wabak Covid-19, bakal membawa
beberapa cabaran kepada industri durian.

Namun, meskipun dengan ekonomi gicbal yang perlahan serta cabaran-
cabaran ini, FAMA menjangka bahawa tahun 2020 akan menjadi tahun
yang optimis bagi industri durian. Kebanyakan penjual durian meramalkan
bahawa permintaan akan kekal kukuh di dalam dan luar negara terutama

e s dari pasaran Singapura dan China terutamanya dengan ekonomi negara
China yang bermula untuk pulih. FAMA menyatakan, “Rakyat Malaysia mungkin tidak dapat menikmatinya di tepi jalan tahun
ini tetapi pengambilannya tetap tinggi seiring dengan minat mereka terhadap durian. FAMA juga menggalakkan penjual untuk
meneroka e-dagang bagi meningkatkan penjualan mereka dalam tempoh yang mencabar ini.

Dalam pada itu, Shopee mendapati penjual durian Malaysia tidak terkesan oleh gangguan tersebut dan sangat progresif dalam
pendekatan mereka lerhadap e-dagang. la menemui trend baharu serta menarik dan mendapati bahawa platformnya telah
secara organik menarik petani yang menanam durian dari seluruh negara dalam pada mereka menawarkan D24, Musang
King, XO, Her Lor, Udang Merah dan banyak |agi atas talian. Ramai juga yang menjadi kreatif dengan kempen mereka sendiri
seperti Duduk Rumah, Makan Durian untuk kekal relevan.

Covid-19 dilihat memberi kesan buruk kepada perniagaan dalam banyak sudut selain penjualan. Shan Cheng Durian yang
biasanya menerima pelancong di ladang seluas 12 hektar di Balik Pulau, Pulau Pinang mendedahkan bahawa penularan virus
telah menyebabkan pelancong untuk tidak lagi mengunjungi ladang tersebut. Kini, ketika mereka mencari cara baharu bagi
menjual hasil tanaman mereka, mereka juga harus memikirkan kaedah inovatif demi memastikan durian yang dihasilkan kekal
segar dan enak. "Ada banyak perkara yang perlu dipertimbangkan ketika melakukan penjualan atas talian. Kesegaran durian
adalah salah satu daripadanya. Untuk memastikan pelanggan mendapat kualiti terbaik, kami mengumpul durian dari ladang
pada waktu pagi, membuka dan membungkus semula ke dalam kotak serta menyimpan dalam bekas vakum sebelum
penghantaran dilakukan pada hari yang sama. Dengan begitu banyak penjual atas talian yang bersaing untuk penjualan, ia
bergantung kepada kualiti, perkhidmatan dan harga untuk memenangi hati orang ramai, kata Leow E Shuen, Pengasas
Bersama dan Pengurus Perniagaan Shan Cheng Durian Penang.

Bagi Mountain Cat Durian, penularan Covid-19 memberi impak kepada penjualan produk diproses seperti durian puff dan
aiskrim durian sebanyak 50%. Ini disebabkan oleh permintaan perniagaan-ke-perniagaan (B2B) yang rendah daripada sektor
bakeri dan konfeksionari, serta peniaga makanan dan minuman. Syarikat yang berpusat di Puchong ini yang mempunyai
ladang seluas 20 hektar di Broga, Negeri Sembilan, juga mengalami cabaran kewangan daripada perbelanjaan overhed seperti
pekerja dan komitmen kilang. "Dengan penjualan luar talian dan B2B kami terjejas ketika kenaikan tekanan kos, kami
menyedari sudah tiba masanya bagi kami untuk menercka madel luar talian-ke-atas talian untuk mengekalkan perniagaan dan
memastikan durian kami tidak dibazirkan. Sebelum menjual secara atas talian, kami hanya mempunyai beberapa pesanan
dalam sebulan; tetapi sekarang di Shapee, kami menerima pesanan setiap hari. Keadaan semasa merupakan pembuka mata
bagi kami — ini menunjukkan kepada kami bahawa kami tidak boleh berpuas hati dengan pendekatan kami dengan
mengabaikan dunia digital, kata Ma Tuck Mun, pengasas Mountain Cat. Isi Musang King pada masa ini merupakan produk
terlaris mereka di Shopee.

Shopee mendedahkan selanjutnya bahawa pencarian kata kunci untuk "durian” di platformnya juga mula menjadi trend,
menandakan minat pengguna ketika musim durian bermula. Dalam usaha untuk membantu penjual durian mengekalkan
pendapatan mereka dan rakyat Malaysia mendapatkan durian kegemaran mereka, Shopee akan menampilkan Shan Cheng
Durian dan Mountain Cat, bersama dengan 500 penjual durian dan buah-buahan lain dalam 6.6 Super Safe yang berlangsung
dari sekarang hingga 6 Jun 2020. Buah durian akan dijual dalam Jualan Kilat Shocking Sale pada harga RM0.66 dengan
diskaun tambahan 10% di kedai untuk penjual terpilih sepanjang kempen.



"Kesan Covid-19 telah ditefiemahkan ke dalam banyak aspek lain dalam kehidupan kita selain kesihatan. la telah menghalang
kita daripada melakukan aktivitt kegemaran seperti merapatkan hubungan persahabatan dan kekeluargaan sambil makan
durian. Namun, itu tidak bermakna kita tidak dapat menikmati durian atau memberi buah ini kepada orang yang kita sayangi.
Dengan lebih banyak penjual durian yang menjual atas talian, rakyat Malaysia dapat membelinya daripada platform kami untuk
dinikmati di rumah dengan selamat. Tambahan pula, penjual tempatan kita memerlukan sokongan berterusan demi ekonomi
kita. Itulah sebabnya selain menampilkannya dalam kempen kami seperti 6.6 Super Sale, Shapee komited untuk memastikan
platform kami adalah kos efektif. Kami juga menasihati semua penjual agar memastikan bahawa mereka dapat memenuhi
pesanan — bekalan, pembungkusan dan lagistik — sebelum menjual. Kami memahami bahawa ini mungkin agak sukar bagi
penjual yang pertama kali menjual secara atas talian dan disebabkan itu, kami menugaskan pasukan khusus untuk membantu
mereka yang memerlukan pertolongan. Mereka dapat menghubungi kami di http://tiny.cc/shopeefresh dan kami akan
menghubungi mereka, nasihat lan Ho, Pengarah Urusan Serantau Shopee.

Untuk penjimatan lebih banyak lagi bagi pelbagai jenis produk, tawaran bermula daripada hanya RM0.66; nikmati
penghantaran parcuma dengan perbelanjaan minimum RM16 serta dapatkan baucar RM6 setiap hari pada 6.6 Super Sale ini.

6.6 Shopee Live Festival juga akan diadakan yang menampilkan bintang pop Taiwan Alien Huang, Emma Wu, Tiffany Hsu,
Sam Tseng dan Blaire Chang serta bintang tempatan Nabila Razali, Pongpong, Shalma Eliana dan Yonnyboii. Kemuncak sesi
ini akan dibintangi ratu pop Malaysia, Dato Sri Siti Nurhaliza pada 6 Jun. Pengguna juga boleh bermain Shopee Poly, Shopee
Treasure Box, Shopee Catch, Flip & Match dan banyak |agi untuk terus berhibur.



3/6/2020 THE
'VOCKET.COM

Cara FAMA Lawan ‘Market’ Durian Dengan Thailand

Nak tahu kenapa durian Musang King mahal? 15 tahun lalu, Musang
King ini tiada harga pun. Malahan, durian juga tiada harga.

D24 gred AA saya ambil di Segamat RM0.90 sahaja sekilo. Jual dekat
depan South City RM3.50 sekilo, tiga kilo RM10.

X0, 101 pun RM6 sekilo. [tulah paling mahal. Durian kampung orang
campak-campak sahaja.

Sekarang tak payah cerita. Nampak gerai durian pun pecut laju-laju,
takut anak-anak minta.

Anda mesti cakap ‘ini kerja peniaga Cina, naikkan harga durian’,

Anda sebenarnya silap. Ini semua kerja orang kita. Atau lebih tepat
lagi Lembaga Pemasaran Pertanian Persekutuan yang juga dikenali
sebagai FAMA,

Selama bertahun-tahun durian yang masuk dalam pasaran China
adalah durian Thailand. Durlan ini agak tawar (bland), sebab dia
diperam dan amalan agronomi mereka berbeza.

Tetapi selepas memasuki pasaran China bertahun lamanya dan
menguasai pasaran di sana, orang China menjadi sudah terbiasa
dengan rasa itu.

Strategl FAMA

10 tahun lepas, FAMA ditugaskan untuk menembusi pasaran China. Satu tugas yang hampir mustahil. Macam mana nak
tembusi pasaran sana.

Jadi mereka pun bawa durian Raja Kunyit. Sebab warna dan rasa dia lebih kuat dari durian Thailand.

Bila sampai di Expo China mereka mempunyai masalah. Berapa nak
letak harga?

Ada yang mencadangkan rendah sedikit daripada Thailand. Ada
cadangkan harga yang sama. Sebab ingin bersaing dan kalau mahal
sangat orang tak beli.

Selepas perbincangan, mereka ambil satu keputusan drastik.

Memandangkan mereka tidak boleh bersaing dengan Thailand dari
segi kuantiti mereka akhirnya bersaing dari sudut kualiti.

Dan harga dia letak out of this world (tidak masuk akal).
1500 yuan sekilo! Dekat RM800 sekilo!

Dan ceritanya adalah durian ini adalah durian yang super rare dan harganya amat mahai!

Hari pertama booth Thailand penuh, tapi masuk hari kedua booth Thailand kosong.

Semua orang datang bertumpu dekat booth Malaysia. Semua nak rasa durian 1500 yuan sekilo itu macam mana rasa.
Dan memang sedap, sebab mereka sudah biasa makan durian Thailand yang fasteless (tawar).

Durian jadi simbol status kekayaan

Walaupun harga 1500 yuan, orang ramai sanggup beli sehingga beratur dan yang membeli semuanya adalah golongan
nyonya tua.

Bila dah nak habis, mereka (FAMA) bertanya kepada pembefi ‘kenapa dia beli sedangkan harga mahal?'



Nyonya ini jawab, durian ini simbol status. Bila dia bawa balik ke rumah, jiran-jiran boleh menghidu baunya. Dan bila jiran tanya
berapa harga, dengan bangga mereka jawab 1500 yuan sekilo!

Esoknya pula jiran itu datang, sebab mana boleh kalah. Sebelah rumah dah beli, dia pun nak juga.

Jadi dari sini, bermulalah kisah Malaysia mengeksport durian Musang King ke China.

Mereka memasarkan kepada emosi, bukan pada rasional akal.

Jadi bila sudah ‘'meletup’, makin ramai orang nak cari durian Malaysia,
permintaan makin naik dan secara tak langsung harga durian lain naik.

Itu yang jadi mahal sampai durian kampung mencecah harga RM12
sekilo.

Tapi tidak mengapa, sekurangnya orang kampung dan petani boleh
mendapat duit lebih sikit. Rata-rata pun orang kita juga.

‘ et . ltulah kisah kehebatan orang FAMA berniaga. Jangan anda cakap
orang kerajaan makan gaji buta sahaja.

Durian Musang King dar| Malaysia juga mula dijual melalui rangkaian kedai Alibaba yang terkenal di China faitu
FreshHema. Baca lebih lanjut mengenainya di pautan di bawah.
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Fama sees strong year for “King of Fruits’

despite "thorny’ issues

New Straits Times, Malaysia

E-COMMERCE SWITCH

Fama sees strong year
for ‘King of Fruits
despite thorny issues

KUALA LUMPUR: There wi| likely
be a lower-than-normal yield of
below 300,600 tonnes during the
curtent durian season, according
to the Federal Agriculuural Mar-
keting Authorily (Fama).

This was due to Malaysia ex-
periencing high rainfalls and
farms lacking manpower dud 1o
the Movement Control Order,
said Fama I a joint stalemens
with e-commerce platform
Shopee yesterday.

However, desplte the stowing
global ¢conomy and ether chal-
fenges, Fama is expecting <le-
mand to remain strong lor both
the demestic and export markets,
especially in China and Singa-
pore,

Thus. it is encouraging durian
sellers o emirace e-commereg 1o
boost sales.

Meanwhile, Shopec found thae
thurian sellers were unperturbed
by the Covid-19 disruptions.

1t safd more durian farmers
were nfferlng thelr D24, Musang

King, XO, For Lor and Udang
Merah varieties. among athers,
on its plaiform.

“Some have become crearive by
lavunehing the ‘Duduk Rumah,
Makan Durlan’ campaign.” it
sald,

The Covitl-19 pandeinic has al-
$o0 impacted durlan farmers be-
yond sales.

Shan Cheng Durian, which
uged to welcome Lourisis ar it
4.8ha farm In Balik Pulau,
Penang, said the pandemic was a
blow ro business bBut it was now
poingonline.

“There ate many things to con-
sider when going online. For cx-
ample, we have 10 think of in-
novative waystno keep the durinns
fresh and delicious,” said co-
founder and business manager
leow IL Shuen.

“T'o ensure Lhat our cuslomers
receive the best quality fealis, we
collect the durians from the farm
{n the morning, repack them into
Doxes and deliver them an the

PHQTO: Full Color

4 ¥ : ey
Federal Agricutiural Mark

ASR: MYR 15,202.00

- £

Lo 7 - 2 - 3
eting Anthority expects durian harvest ro f

currend season due to the highe rainfatls mird lack of manpower,

same day. With so many scllers
caline competing for sales, it
bails down to quality, service and
price towin over the customers,”

For Mountain Cat Durian, the
Covid-1% pandemic has caused
the sales of itz processed prod-
ucts, such s durian pulfs and ice
creant, to fall by 50 percent.

It cited lower business-to-busi-
ness (B2B) demand from the bak-
ery and confeetlonery sector, as
well s food and beverage mer-
changs,

‘The Puchonp-based has an 8ha
farm in Broga, Negri Sermbilan,

“With aur offline and B2D salcs
being hit amid rising cost pres-
sures, we realised it was tnie tw
explare an effline-ta-online
model to sustain the business
and ensure that our durians do
not go 1¢ waste,” sald founder Ma
Tuck Mun.

“The current situation Is an eye
opener far us, We can ne longer
be complacent in our approach
and ignore the digital world,”
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he added.

Meanwhile, Shopee said the
keyword search for “durian”™ on
its platform was beginning Lo
trend, highlighting consumers'
Interest,

tn a bid ta help durian sellers
sustain their incomes while giv-
ing Malaysians their durdan Nx,
Shepee will be fealuring both
Shan Cheng Duran and Moun-
tain Car, along with 500 other
durian and fmu sellers, in its 6.6
Super Sale froim now toJune 6.
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Fama sees strong year for "King of Fruits’
despite ‘thorny’ issues

New Straits Times, Malaysia
Page 2 of 2

E-COMMERCE SWITCH

KUALA LUMPUR: There will likely be a lower-than-normal yield of below 300,000 tonnes during the current durian season,
according to the Federa! Agricultural Marketing Authority (Fama). This was due to Malaysia experiencing high rainfalls and farm:
lacking manpower due to the Movement Control Order, said Fama in a joint statementwithe-commerceplatform
Shopee yesterday.
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Bullish 2020 for "King of Fruits" despite "thorny" issues
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KUALA LUMPUR: There will likely be lower-than-normat yield at below
300,000 tonnes during this durian season, according to the Federal
Agricuttural Marketing Authority (Fama).

This would be due to Malaysia experiencing high rainfalls and farms
lacking

manpower support because of the Movement Control Order, Fama said
in a joint statement with Shopee today.

uyl ' (ORI A ¥ % 5 Additionally, the prohibition of communal activities like squatting by
- R A L # roadside stalls and digging one's fingers into soft, creamy yellow flesh
as the couniry battles against Covid-19, was set to pose some challenges to the industry.

However, despite the slow globat economy and all the challenges, Fama expects 2020 to be an optimistic year for the durian
industry.

"Most durian sellers foresee demand to remain strong domestically and internationally especially from the Singaporean and
Chinese markets with China's economy beginning to recover,’ Fama said.

“Malaysians may not be able to enjoy it by the roadside this year but consumption will remain strong in line with their love for
durian,” it added.

Fama encouraged sellers to embrace e-commerce to boost their sales during the
challenging period.

Meanwhile, Shopee found that Malaysian durian sellers had been unperturbed by the
disruptions and are very progressive in their approach to e-commerce.

It noted a new and interesting trend as its platform had organically attracted durian farmers from across the country as they
bring their offerings of D24, Musang King, X0, Hor Lor, Udang Merah and more online.

"Many have also gotten creative with their own campaigns like Duduk Rumah, Makan

Durian in order ta stay relevant. Covid-19 has seen to be impacting businesses adversely in many ways beyond just sales,”
Shopee said.

Shan Cheng Durian that used to take tourists at its 12-acre farm in Balik Pulau, Penang, revealed that the virus outbreak had
stopped tourists from visiting the farm.

Now, as they look for new ways of selling their harvest, they have to also think of innovative ways to keep the durians fresh and
delicious.

""There are many things to consider when going online. Freshness of the durian is

one of them," said Leow E Shuen, co-founder and business manager of Shan Cheng Durian Penang.

“To ensure that our customers receive the best quality, we collect the durians from the farm in the morning, open and repack
into boxes and vacuum pack them before it goes out for delivery on the same day. With so many sellers enline competing for
sales, it boils down to quality, service and price to win the crowd.".

For Mountain Cat Durian, the Covid-19 pandemic affected the sales of its processed products such as durian puffs and ice
cream by 50 per cent.

This was due to the low business-te-business {B2B} demand from the bakery and confectionery sector, as well as the food and
beverage merchants.

The Puchong-based company whose 20-acre farm is in Broga, Negri Sembilan
also experienced financial struggles from the overhead expenses such as labour and factory commitment.

"With our offline and B2B sales being hit amid rising cost pressures, we realised



it was time for us to explore an offiine-to-online model to sustain the business and ensura that our durians do not go to waste,"
shared Ma Tuck Mun, founder of Mountain Cat.

"Prior to selling online, we only had a few orders in a month. But now on Shopee, we receive orders every day. The current
circumstance is an eye opener for us - it showed us that we cannot be complacent in our approach by ignoring the digital
world," he added.

Their Musang King pulp is currently their bestseller on Shopee.
Shepee said the keyword search for "durian” on its platform was beginning
to trend, signifying consumers' interest as the season kicks off.

In a bid to help the durian sellers sustain their incomes and give Malaysians their durian fix, Shopee will be featuring both Shan
Cheng Durian and Mountain Cat, alang with 500 other durian and fruit sellers in its 6.6 Super Sale from now to June 6.
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No changes too thorny for the King of Fruits
» T"::‘ Traders move to Shopee to reach consumers

KUCHING: With Malaysia experiencing high rainfalls and farms
lacking manpower support due to the conditional movement control
order (CMCO), the Federal Agricultural Marketing Authority (Famay
expects a lower-than-normal yield at below 300,000 metric tonnes
this durian season.

This, in addition to the prohibition of communal activities like
squatting by roadside stalls and digging one's fingers into soft,
creamy yellow flesh as the country battles against Covid-19, is set to
impose some challenges to the industry.

However, despite the slow global economy and various challenges,
Fama expects 2020 to be an aptimistic year for the durian industry.
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and internationally, especially from the Singaporean and Chinese markets with China's economy beginning to recover.

*‘Malaysians may not be able to enjoy it by the roadside this year but consumption will remain strong in line with their love for
durian,” Fama said.

It encouraged sellers to embrace e-commerce to boost their sales during this challenging period.

Meanwhile, Shopee found that Malaysian durian seilers have been
unperturbed by the disruptions and are very progressive in their
approach to e-commerce.

It noted a new and interesting trend as its platform has organically
attracted durian farmers from across the country as they bring their
offerings of D24, Musang King, XO, Hor Lor and Udang Merah.

Many have also resorted to creativity with their own campaigns
like Duduk Rumah, Makan Durian to stay relevant.

Covid-19 has seen to be impacting businesses adversely in many
ways beyond just sales.

Shan Cheng Durian that used to take tourists at its 12-acre farm in
Balik Pulau, Penang, revealed that the virus outbreak has discouraged

5 P2V e
» ‘

tourists from visiting the farm.

Now, as they look for new ways of selling their harvest, they have to aiso think of innovative ways to keep the durians fresh and
delicious.

“There are many things to consider when going online. Freshness of the durian is one of them.

“To ensure that our customers receive the best quality, we collect the durians fram the farm in the morning, open and repack
into boxes and vacuum pack them before it goes out for delivery on the same day.

“With so many ssllers online competing for sales, it boils down ta quality, service and price to win the crowd.” said Leow E
Shuen, co-founder and business manager of Shan Cheng Durian Penang.

For Mountain Cat Durian, the Covid-19 outhreak impacted the sales of its processed products such as durian puffs and ice
cream by 50 percent.

This was due to the low business-to-business (B2B) demand from the bakery and confectionery sectar, as well as the food and
beverage merchants.

The Puchong-based company whose 20-acre farm is in Broga, Negeri Sembilan, also experienced financial struggles from the
ovarhead expenses, such as labour and factory commitment.

"With our offline and B2B sales being hit amid rising cost pressures, we realised it was time for us to explore an offline-to-online
model to sustain the business and ensure that our durians do not go to waste.



"Prior to selling online, we only had a few orders in a month; but now on Shopee, we receive orders every day. The current
circumstance Is an eye opener for us - it showed us that we cannot be complacent in our approach by ignoring the digital
world,” said Ma Tuck Mun, founder of Mountain Cat.

Their Musang King pulp is currently their bestseller on Shopee.

Shopee also revealed that the keyword search for “durian” on its platform is also beginning to trend, signifying consumers’
interest as the season kicks off.

in a bid to help the durian sellers sustain their incomes and give Malaysians their durian fix, Shopee will be featuring both Shan
Cheng Durian and Mountain Cat, along with 500 other durian and fruit sellers in its 6.6 Super Sale happening from now untii
June 6.

Durians will be on Shocking Sale at RM0.66 with an added 10 percent in-store discount for selected sellers throughout the
campaign.

Said regional managing director of Shopee lan Ho: “The effects of Covid-19 have translated into many other aspects of our
lives beyond our health. It has hindered us from activities we love fike bonding with friends and family over durian.

"However, that doesn’t mean that we cannot still enjoy durian or treat our loved ones to some. With more durian sellers coming
online, Malaysians can get them from our platform to be enjoyed safely at home.

“Furthermore, our local sellers need our continued suppoart for the sake of our economy. That is why besides featuring them in
our campaigns like the 6.6 Super Sale, Shopee is committed to keeping our platform cost-effective.”

He said sellers are cautioned to ensure that they are able to fulfil the orders — supply, packaging and logistics — prior to selling.

"We understand that this may be daunting for first-time online sellers and as such, assigned a dedicated team 1o assist those in
need of help. They can reach out to us at http:/ftiny.cc/shopeefresh and we will ba in touch,” said Ho.

For savings on a wide assortment of products, deals start from only RMO0.66 and customers enjoy free shipping with a minimum
spending of RM16 as well as score daily RM6 vouchers during the 6.6 Super Sale.

There will also be a 6.6 Shopee Live Festival featuring Taiwanese pop stars Alien Huang, Emma Wu, Tiffany Hsu, Sam Tseng
and Blaire Chang as well as local stars Nabila Razali, Pongpong, Shalma Eliana and Yonnyboii.

S g £ o - ' The session will culminate in Malaysia's queen of pop Dato’ Sri
Siti Nurhaliza on June 6
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